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Corporate Overview

A RamceDSNB KSy az2y t NP LISNI ADSSaNEKNSFER yoEEw t2 awhEiamdSw |
manages interests in approximately $bilion of shoppingenter assets ii3 states.

A The/ 2 YL yé Qa LJ2 ptnai® of highqualig/,ynalltkaaaahdied shopping centers in
major metropolitan markets. At March 31, 2013, its core portfolio was 94.5% leased.

A ¢KS [/ 2YLI yeé Qé&upiestusds heSiy-dlagsinationzhgdIegionatetailers
including, TJ Maxx/Marshalls, BBdth & BeyondiHome Depot, Publix, J&nn Stores, and

Michaels.
A h@SNI pm: 2F wt ¢ Qa 20Ff FyydzfAT SR o0l asS NE
O2YLRYSYyid® DNROSNE NBiIOFAfSNAR Ay wt¢Q LJ2 NJ

square foot.

A The Company maintainssiérong balance sheetyith ample liquidity andiccesgo capital to
support its growth initiatives.
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Corgorate Strategx

RamceGershenson is committed to creating
long-term shareholder value by :

A Growing and refining its platform Investment
through strategic acquisitions, Strategy
developments, and expansions. %

A Maximizing casHow from its high-
quality shopping center portfolio

A Maintaining a strong, flexible capital
structure to execute on growth
opportunities.

Strategy

Balance Sheet
Strategy
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Investment Strategy
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ing.in Trad . |

AtKS /2YLIl yeQa 32
large, multtanchored shopping
center portfolio in targeted
markets.

Mid/West Michigan 8.3%
SE Michigan 31.9%

Tidd

A The Company has identified a
number of acquisition,
(re)development, and expansion
opportunities in these markets.

Atlanta 4.8%

ARPT is diversifying its geographic
profile with the goal of limiting its
exposure to any one market to
25%30% of pro rata annualized
base rent.

acksonville 6.7%

. . "
=73 g

h Florida 14.4%

Tampa/Lakeland 5.2%

O Current identified pipeline for growth ARamceD S NE K S yazyQa
strategy will produce an even
bigger, better, and more diverse
asset base over the next 12
months.

Note: As of 3/31/2013.
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Strategicallx Transforming the Portfolio

Recent Acquisition: Nagawaukee Center, Milwaukee, WI ACQUISITIONS:

Overthe lasttwenty-four months,RPThas acquire®3
shopping centers for approximatedp40 million

A Acquired/ f I NA2Y t I NIy SNQa
Ramco / Lion joint venturgdding 12properties
tod KS ¢NHza G Qa O2NB LI NI

A Entered the greater Denver market with two
high-quality acquisitions.

A Established presence in St. Louis with three
acquisitions located in higimcome, infill trade
areas.

A Builtupon its presence in existing markets
includingMilwaukee, WI and Lakeland, FL.

Recent Sale: Mays Crossing, Stockbridge, (

L~ i

DISPOSITIONS:

Over the last two years, the Company has divested itself of,
14 non-coreassetdor approximately$119 million

A Exited markets or disposed of assitsonsistent
with its growth strategy.

A Soldproperties that were not viable redevelopment
candidates.
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Strategic AcquisitiorClarion Portfolio

Al Ol dZANBR [/ fFNRA2Y tI NIYSNARQ 28YSNREKALI Ay (SNS
approximately $257 million, which was funded w@s% equityand 35% debt

A As a result of the acquisitioRPT now has a total market capitalization of approximately $1.9
billion and an equity market capitalization of approximately $1.1 billion.

A Assumed 100% ownership of over 2.2 million square feet oftigtlity shopping center GLA in
Florida (60%) and Michigan (40%), including five shopping centers greater than 200,000 square

feet.

A The topthree tenants,based on annualized basents, for the portfolio are Be®ath & Beyond,
TJIX Companies and EAness.
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Strategic AcguisitiorCIarion Portfolio

Avg.
: Household :
Property name Location Total GLA % leased ABR /SF Income  Avg. Populatio
| dzy 4§ SN & { lj dzZ NB Farmington Hills, Ml 354,323 98.0% $16.17 $98,032 160,014
Winchester Center Rochester Hills, Ml 314,575 86.3% $9.99 $90,073 162,608
Mission Baylaza BocaRaton, FL 263,714 94.2% $21.74 $97,125 170,812
Troy Marketplace Troy, Ml 217,754 100.0% $16.21 $78,599 259,574
Marketplace of Delray DelrayBeach, FL 238,196 89.2% $12.32 $76,349 190,027
Cypress Point Clearwater, FL 167,280 93.3% $11.60 $58,974 221,593
West Broward Shopping Center Plantation, FL 152,973 97.6% $10.78 $53,703 381,229
Village Plaza Lakeland, FL 146,755 67.9% $13.03 $50,035 114,947
VistaPlaza JenserBeach, FL 109,761 100.0% $13.33 $64,134 95,853
The Shops at Old Orchard West Bloomfield, Ml 97,068 96.9% $17.87 $105,445 144,958
Treasure Coastommons JenserBeach, FL 92,979 100.0% $12.26 $64,072 93,259
Cocoa Commons Cocoa, FL 90,116 87.0% $11.63 $54,645 68,747

2,245,494 92.5% $14.34 $74,265 171,968

Note: As of 3/31/2013. Demographic information per&ar, Smile trade area.
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| sitiorCla of
 Mission Bay Plaza, BocaRaton FL_____

Mission Bay Plaza, Boca Raton, FL
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